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1 THE END OF ILLNESS, by David B. Agus with Kristin Loberg. 2 1 THE FIVE LOVE LANGUAGES, by Gary Chapman. (Northfield, 235

(Free Press, $26.) With a blend of storytelling, research and ideas, a
cancer doctor challenges perceptions about what “health” means.

$14.99.) How to communicate love in a way a spouse will
understand.

TAKING PEOPLE WITH YOU, by David Novak. (Portfolio/ Penguin,
$25.95.) How to make big things happen by getting people on your
side. (1)

DELICIOUSLY G-FREE, by Elisabeth Hasselbeck. (Ballantine, $30.)
The author, a host on “The View,” presents 100 recipes that don’t
have gluten.

THE PSYCHOLOGY OF WEALTH, by Charles Richards. (McGraw-
Hill, $26.) A clinical psychologist sees determining our relationship
with money as an important step to financial success. (1)

STRATEGY FOR YOU, by Rich Horwath. (Greenleaf, $19.95.) A
business strategist’s five-step plan for building a bridge to the life
you want. ()

HOW DO YOU KILL 11 MILLION PEOPLE?, by Andy Andrews.
(Thomas Nelson, $14.99.) Citing the Holocaust to show the need for
truth in America. (1)

THE 17 DAY DIET, by Mike Moreno. (Free Press, $25.) Four cycles
to help you burn fat every day. (})

2

ONE THOUSAND GIFTS, by Ann Voskamp. (Zondervan, $16.99.) On
living a life of joy.

1 GOT THIS, by Jennifer Hudson. (Dutton, $25.95.) She sings; she
acts; she loses weight. Hudson opens up about her journey to
stardom.

10

GO THE _ TO SLEEP, by Adam Mansbach. Illustrated by Ricardo
Cortés. (Akashic Books, $14.95.) A children’s book parody for tired
parents.

HARDCOVER ADVICE EXTENDED

32

WHAT TO EXPECT WHEN YOU’RE EXPECTING, by Heidi Murkoff 546
and Sharon Mazel. (Workman, $14.95.) Advice for parents-to-be. ()

THE 4 ESSENTIALS OF ENTREPRENEURIAL THINKING, by CIliff 1
Michaels. (Greenleaf, $19.95.) Learning from “what successful
people didn’t learn in school.” ()

THE BOOK OF AWAKENING, by Mark Nepo. (Conari, $18.95.) A 9
year of daily reflections. (1)

THE HAPPINESS PROJECT, by Gretchen Rubin. (Harper, $14.99.) 47
In a hunt for happiness, the author consulted science, ancient
wisdom and pop culture.

CRAZY LOVE, by Francis Chan with Danae Yankoski. (David C. 65
Cook, $14.99.) A pastor on breaking free from the religious status
quo. (1)

THE RESOLUTION FOR MEN, by Stephen and Alex Kendrick with 6
Randy Alcorn. (B&H Books, $14.99.) Men must embrace their
responsibilities. ()

FORKS OVER KNIVES, edited by Gene Stone. (The Experiment, 22
$13.95.) A guide to adopting a whole-food, plant-based diet.

EAT TO LIVE, by Joel Fuhrman. (Little, Brown, $15.99.) Going for 32
fast and sustained weight loss.

10

THE RESOLUTION FOR WOMEN, by Priscilla Shirer. (B&H 2
Books, $14.99.) As in the companion volume for men, women are
encouraged to embrace their responsibilities.

PAPERBACK ADVICE EXTENDED

11

EVERY DAY A FRIDAY, by Joel Osteen. (FaithWords.)

11

RADICAL, by David Platt. (Multnomah.)

12

REAL MARRIAGE, by Mark and Grace Driscoll. (Thomas Nelson.)

12

THE MONEY CLASS, by Suze Orman. (Spiegel & Grau.)

13

THE WORLD OF DOWNTON ABBEY, by Jessica Fellowes. (St.
Martin’s.)

13

THE LOVE DARE, by Stephen and Alex Kendrick with Lawrence
Kimbrough. (B&H.)

14

THE DASH DIET ACTION PLAN, by Marla Heller. (Grand Central
Life & Style.)

14

MADE TO CRAVE, by Lysa TerKeurst. (Zondervan.)

15

WHEAT BELLY, by William Davis. (Rodale.)

15

THE NEW ATKINS FOR A NEW YOU, by Eric C. Westman, Stephen
D. Phinney and Jeff S. Volek. (Fireside/Simon & Schuster.)
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